The Science of Email Marketing

Inbox infiltration.
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Science:

Do you use separate work and personal inboxes?







Effect of Day-of-Week on Clickthrough Rate
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Effect of Day-of-Week on Unsub Rate
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When Users Report Reading Email

Morning Afternoon Evening




Effect of Time-of-Day on Clickthrough Rate
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Most Users Report Reading Email on Mobile Devices




Effect of Number of Links on Clickthrough Rate
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Number of Links in Email




Effect of Number of Links on Unsub Rate
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Number of Links in Email




Most Clicked Subject Line Words




Most Abuse Reported Subject Line Words
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Effect of Sending Frequency on Clickthrough Rate
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Effect of Sending Frequency on Unsub Rate
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Expectations




Effect of Subscriber Recency on Unsub Rate
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. Effect of Subscriber Recency on Clickthrough Rate
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How much of your email do you read?

About half of it




Multiple Inboxes




Do you use a separate junk inbox?




Do you use separate work and personal inboxes?




The Junk Inbox




Do you generally believe unsubscribe links will work?




How often do you forward commercial emails?

| FT| |
More than once a Once a day More thanonce 8 Once aweek More thanonce 8 Once amonth  Less thanonce a
day week month month




How often do you Tweet about commercial emails?

B }
£ 1
More than once a Once a day More thanonce a Once a week  More thanonce 3 Once a month  Less than once a
day week month month
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